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2009 Edition 29 Apr. 2009

R Brand 202009 | Page 2

TABLE OF CONTENTS 10 Who We are 80 Product Ovenview Template
1.1 Company Neme 90 Report Template
12 Brand Strategy 10,0 White Paper
20 The Corporate Identity 110 PowerPoint Template:
2.1 Logo and Tagiine Lockup and 111 PowerPoint / Covers
Minimum Size:

112 PowerPoint / Dividers

22 Logo on Color Backgrounds 113 PowerPoint / Chart and Text Pages.

23 The Corporate Sign-off Mark

120 Website
24 Logoand Tagine Lockup Msuse 151 webgie Fonts and Margins
30 Typography 12.2 Logo and Tagline Lock-Up.

4.0 PPR Color Palette for Website

4.1 Use of Colors in Charts and Graphs  13.0 Tradeshow

42 Examples of Use of Colors in 14.0 Advertsing Template
Charts and Graphs 150 Signage*

50 Corporate Brand Dress 160 Brand Copy Elements*

170 Emai Signature*

180 Whiting Standards®

60 Corporate Stationery
6.1 Business Card

6.2 Letterhead (Front, Back)
63 Envelope #10

64 FaxTemplate”

65 Folder

190 Legal Disclaimers*

*To be developed by PPR
70 Press Release Template

2.1 LOGO AND TAGLINE LOCKUP
AND MINIMUM SIZE

How the Logo and Lockup Were Made

The corporate logo was created by visually
balancing the negative space between the
elements.

Exclusion Zone

The exclusion zone for the PPR logo lockup is
the equivalent of *A" where *A" s the height of
the letter P No element can intrude upon this
area.

Minimum Size
To assure legibilty, never use the logo when the
heightis smaller than 035",

File names:
PPR _logo_lockup_04-22-09.ai
PPR_logo_04-22-09:ai

009 Ediion | 28 Apr. 2000 | Page 7

Now you're thinking.
PR -

. @

R Srand e 20 2pr.

09 | Page 8

2.3 THE CORPORATE SIGN-OFF
MARK

The sign-off mark can be knocked out of
the corporate red only as shown.

File name:
PPR_signoff_04-22-09.1

Now you're thinking.

e 09 29402009 | Page 14

4.2 EXAMPLES OF USE
OF COLORS IN CHARTS
AND GRAPHS

Background:
Chart background color is Black 10%.

Verical and Horzontal lines improve readabilty

i the Cf

art The Vertical ines are Black 20%,
025t Horzonta ines are White, 05pt, Axs
line is Black 60%, 0.5pt.

Use of Color:
For lne graphs, red should never be used.

Red should be used to accent trendiines only
as lustrated in example

For pie charts, i more than eight colors are
necessary gradations of the secondary color

palette may be used as ilustrated in example 3

3 Ning coor . PANTONE 1788

Fage 15

5.0 CORPORATE BRAND DRESS

‘The brand dress, a “Fibonacei” symbol,is a
unifying device that serves as a metaphor
for PPR's analytical thinking process and
should be used in conjunction with appro-
priate imagery.

IN GOOD TIMES AND BAD,
KNOWING 'WHAT IS' MATTERS.  AND THAT'S THE TRUTH.

When creatively used, the brand dress
‘conveys PPR's brand attributes. The brand
dress also enables PPR to create visual
characteristics that are unique to our brand.

Note:
Do not confuse or substitute the brand mark or
corporate signr-off mark with the brand dress.

8.0 PRODUCT OVERVIEW
TEMPLATE

Please use provided file as template:
PPR_ProductOvenview_04-28-09indd

Production Note:

Alltypographic styles can be found in the InDe-
sign Paragraph Syles P

Fage 25
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oot PR

Fage 3

13.0 TRADE SHOW

For al events and exhibits, the PR logo.
should always be at the upper left corner of
any printed surface. This will ensure a cohe-
/e appearance and a strong presence of
the PR identity.
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